Stephanie Beck
presents

How to Create Social Media

Content to get more
Clients in 30 days!



What we are going to cover

» Using Social Media to get new clients

» Differences between Informational and promotional
» Answers to common questions about content

» Break into Small Groups to construct Posts

» Prizes for the winning team!




“Social Media”
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Most common Social Media sites
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Over 1 billion (yes billion) people
use Facebook each month.

faceb000,000,000k




170
million
people use
Google +
each day!




Over 400
million
tweets

are sent a

/ dayon
- twitter!




Let’s look at twitter for a
moment...

» 33% of Twitter users are 45 and older
» 59% have some college education
» 37% have an income of $50K to $99K!




Over 6 billion hours of video
are watched each month on
You Tube...




Millions of married females
age 35-55 use Pinterest
daily




Over 225million
users are on
Linked In and
two new users
join every
second!



Fast facts about social media:

» People trust social media sites more than
branded sites

» People will search for practices using social
media

» According to Nielson survey - 46% of online
users count on social media when making a
purchase decision.




FACT: The world uses social
media. So if you want new
patients then you need a
social media STRATEGY....



Benefits of using social media
effectively:







eVeIop Customer Relations & Loyalty



Build or Add to my Email List



Have affordable PPC Advertising

« Test Headline

* Test Image

« Test Audience
« Right Message,
Right Market,
Right Time
Right Device




Increase traffic to my website, other social
media, blog, or other sources
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Increase the foot traffic to my practice




Create Content

e

TIME FLIES

WHEN

YOU'RE

HAVING

FUN

Why Consumers are
Why You are there there




6 Reasons Why People Use Social
Media

They want or need to connect with others.

They need emotional support / validation or
recognition

1.
2.

ney want to have fun or be entertained.
ney are bored and want to procrastinate.

ney want to organize their personal or

social life.

They want to connect with family or friends
they’ve lost touch with.




Top 3 Psychological Reasons

» Wanting or needing to connect with other
people

» Needing emotional support, validation or
recognition

» A way to organize their personal or social life




Before you post anything, ask
vourself:

» Does this make my potential patients feel
more connected?

» Emotionally supported or recognized?

» Does this post give them an opportunity to
socialize or improve their personal life?

» Go through the 3 reasons list...




Which type is your IDEAL Clients?




Do you know...

» How old they are?

» If they’re male or female?

» What they love to do in their recreational
time?

» What their relationship status is?

» Their disposable income?




Content Posting ldeas:

» Run a contest

» Ask a question

» Post a question

» Offer to help

» Inspire them

» Encourage them

» Make them feel GOOD.




So what'’s the best way to
interact on social media?



For example on Facebook you
could...

» Like others comments.

» Respond to others comments.
» Share content with others.

» Private message users.




Think of it like
an ongoing
conversation



“Content may be king, (0 i
but engagement is -
queen and she rules A

the house.”
Mari Smith

Top Social Media Influencer
Premier Facebook Marketing Expert




The know-like-trust cycle




Sales Funnel Creation

Advocacy
feed your sa

funnel



Shotgun approach marketing
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How do you do that?
Craft your plan

Specific Measurable Attainable Realistic Time-bound
tach A goal achievement It should be The objective needs The goal has to
t?)b’be g ::ifr;:ve should be attractive for the to be achievable in a set within a time
p. 3 measurable. project team to realistic way. frame.
and positively reach the goal.

described.




Attainable & Realistic Goals




Set Measurable Marketing
Objectives

» Increase Traffictomy ______
this % within days.

» Grow my email list by

amount of subscribers




]1st Strategy - Know the foundation
for creating great content

»Make it simple

»Leave a lasting impression
»Make it visually inviting
»Have fun with it
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DIY for your clients ~ At home spa treatments ~ Getting
summer-ready skin couldn’t get any easier than this and all it
takes is two ingredients (in equal parts) per treatment to help get
your skin feeling its best. — with Tara Marie and 3 others.

Like * Comment * Share 111 @4 B 132

Like - Comment

Massage

Share

E93,126 [ 59 5 1,885



Ethics Using Images

» Creative Commons Public Domain Dedication

> image can be edited in any way you want. You can
use it for commercial purposes and you do not
need to give an attribution saying where you got
the photo.




My Favorites to use

» Picmonkey

> Easel.ly

» Canva

» Infogr.am

» Paint

» Photoshop

» Youzign

» www.SocialMisAlignments.com/Resources

p—


http://www.socialmisalignments.com/Resources

2"d Strategy - Use the 80/20 rule

Promotional and Personal

Informational/ Educational
Business /Professional




Simple Social Media Math

» 3 posts a day x 7days = 21 posts

» 21 X 20% = 4 posts promotional
Wanna buy something? or Join my list
» 4 posts are personal

» 3 links to your blog

» 3 inspirational quotes or cartoons

» 7 article or video links

» Keeps you from being spammy




Create a social media content
agenda for the day, week or month

» Use various types of updates
» Select a topic or theme for week or month

» Use 80/20 Rule determine what kind of your
promotion & what informational content will
support them

» Re-Purpose your offline and email content




Ways to Find Content

» Ask customer for testimonials
» Word search on YouTube to find 2 videos on
your topic (funny or educational)

» Google search for articles on the topic

- produces 3-4 different articles sites that can be
used throughout the month - 4 posts for the week

» Get directly from manufacturer regarding

» Staff or office bios, photos of massage
rooms, reception room, etc...




Weekly Social Media Agenda

Proven strstegies as shared in . .
©20145RBSolutions  SRBSolutions.net | All rights Amazon #1 BEST SELLER BODKS Social Media Wee kly

reserved. All contentwritten or verbal provided by SRB

olutions is owned by SRE ions and provided to client
for personal use and is not to be used for commercial ; { g TR -
purposes without the expressed written permission of SRB i - Content Creatlon Cheat Sheet
Solutions. : SRB Solutions
If you have guestions be sure to email sheck@s [tEvN-N:NnkK©]
Month: Social Media Tool: Plan your content. Use the 80/20 Rule: 80% of the time keep it Informational and Educational and 20%
Promotional. Remember this is about being social and building relationships . You want to provide the most RELEVANT and
Topic: VALUABLE updates to your IDEAL clients. You want to earn the right to do business with them and establish yourself and/or your
practice as the expert. Use your insights tools to determine the BEST Days for promotion and er 1t. Keep the
KEYWDFCIS: simple. Make sure it is memorable. Inviting to look at. And Fun. Also remember to mix it up use various types of content like
Hashtags: videos, article links, graphics, photos, cartoons, blog posts, and ask questions. Enter the type of content for each day and time
gs: slot in the boxes below to help you plan your month.
Social Media Recommended times to
Network schedule updates
Sunday Monday Tuesday Wednesday | Thursday Friday Saturday
T-3am Juaadth irand acizis g oot agoan o Haabi aacpe e Biog oot
_ oo sk NI . . N - - - -
Exampfe 10am- Tpm P PR LA T Fhuoio sonkast L EREFR T ceizan
Zpm-Bpm i aonaliots | dadiion of seams sandtniipaianas Frodbacs bonedt 3 koo
f T-9am
Facebook
0-500 fans = 3 posts per day
Tdays/wk.
501-2000fans = 2 - 5 posts per 0am-Tpm
day 7 days/wk.
2000+ fans= up to & posts per
day
2pm-Gpm
fe) T-9am
Google+
0-500in circles= 3 posts per
dmu Tedausfurk



http://www.socialmisalignments.com/SMATools

Informational vs Promotional

= Associated Bodywork & Massage Professionals (ABMP)

14hours ago @ % March 24 @
Massage for Tennis Elbow (also some great techniques for all Did you know #ABMP has two sister associations, Associated Skin
kinds of elbow and forearm pain!) — Care Professionals (ASCP) and Associated Hair Professionals
(AHP)?

If you know any estheticians, hairstylists, barbers, or nail

When the Tendon Is Inflamed professionals who should join, let them know and you can get $20
When the tendon is inflamed, the nerves around

e o i off your next renewal.

eibow is painful, Turning your hand o graspig

Share this post, and make sure you tell them to mention your
name when they join!

2

i

For each qualifying new member you refer to one of our

1

the extensor muscles SSry I d ; associations (ABMP, ASCP, or AHP), you receive
to the epicondyle. m " 5 and from the book and .::,"2“ $20 credit toward your next membership renewal! it's that easy!
clbow. Hie or she may onder an x-ray to be surc the Be sure your colleague mentions your name to receive credit.
bone & not diseased or fractured. In some Gases,
odier Wk kg e oy 2 NO COUPON NECESSARY. NO EXPIRATION DATE.
L - S S O S S S .

Like * Co nt * Share Like - Comment - Share B2

g 35 people like this. g Leslie A, Young, Maria De Angeles Majicalmt and 12 others like this.




_ s Chiropractic Economics
viarch 22 |~ August 15

Mending Hands Massage Therapy can help with your aches, Have a great weekend! #HappyFriday

pains, soreness, stiffness and recovery from injury!

I E-mail e m t0 Secure your session and Who Wants to go to the ChIrOpraCtor?
start feeling better in your body! I

Of the estimated

145 MILLION MASSAGES

received in 2012, the primary reason
consumers tumed to massage was
for MEDICAL REASONS such as
pain relief, soreness, stiffness and
recovery from injury.

According the American Massage
Therapy Association survey 87%
of these clients believe massage can
be effective in reducing pain!

Like  Comment - Share [E 66 Shares

Like * Comment * Share
& 45 people like this.

5 17 people like this.




Your content can organically
integrate into other social medias

@ Like &Y visit sne) 4 Send =

/masseuse /masseur /massago(hemprst
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OCCURRENCE RATE IN ENGLISH-ONLY BOOKS

T T T Y ' T T T 1

0.000000% ” Y T Y v
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This graph shows the occurrence ratas for the teras masseuse,
masseur, and sassapge therapist in English-language beoks fros
1860 2008. It contains data fron the Google Books Xgran Viewer
(https//books.google.con/ngranal, which tracks word and phrase
ussge trends over tias,

Www,abmp,com

Found on plus.google.com $ o

‘ Assoctat! !o!ywo! ! lassage Iro'essnonals (ABIMP) - Google+ - Share this image to

educate the public about your preferred...




3rd Strategy - Using #'s and @ in
your updates

» Use keywords or phrases your patients are
searching for

ﬁ Stephanie Beck @SRESolutions - Aug 15
Are you attending the FCA next week?
Message me @SRBSolutions so we can
connect. #SocialMedia #chiropractor
#FCAChiro

1 2

p—

*



What are Hashtags

» a word or unspaced phrase preceded by a
hash or pound sign (#) and used to identify
messages on a specific topic

» allow you to create communities of people
interested in the same topic by making it
easier for them to find and share info related

to it




Why are they important

» People use the hashtag symbol # before a

relevant keyword or phrase (no spaces) in to
categorize updates and help them show more

easily in the Search (Keywords)

» Clicking on a hashtagged word in any
message shows you all other updates marked
with that keyword




Where to use hashtags

» Twitter, Instagram, Pinterest, Tumblr, Vine,
Google+, Flickr and Facebook

» Descriptions on photos
» Status updates

» Descriptions

» Blogs




How to use Hashtags

» a hashtag on a public account, anyone who
does a search for that hashtag may find your
update

» Don't #spam #with #hashtags. Don't over-tag
a single update.

» Recommend using no more than 2 hashtags
per update and description

» Use hashtags only that relevant to the topic




Research Hashtags

» Hashtags.org

» Trendsmap.com
» Hashtagify.me

» Social media site
» Twitter Trends




Oops...

» Kenneth Cole back in 2011 during the
protests in Egypt, Kenneth Cole decided to
make light of the situation with this tweet...

m @KennethCole
Kenneth Cole

Millions are in uproar in #Cairo. Rumor is
they heard our new spring collection is
now available online at http://bit.ly

/ KCairo -KC

a Twitter for BlackBerry® Favorite t3 Retweet 4 Reply




How “@” symbol is used:

» @ symbol was used more
frequently on Facebook
before they modified the
tagging feature.

If you are friends or
connected to the person
when you start to type their
name a list of people should
pop up and you can “tag” or
select them without using
the @ symbol.

» Where it is used in your

tweet will determine how it
will be used

At the beginning
@thepersonshandle, this
signifies a direct message to
them.

Used in the middle or end
of the tweet, it tags the
person to notify them that
you want them to read, or
recommends that person,
product, or event shared.




Hashtag and @ symbol examples

--,\ Stephanie Beck @SRESolutions - Aug 16
4 Ways to Use #Facebook Save Button for
Content Consumption - dld.bz/dvpjY via
@smexaminer

1 View summary

"™\ Stephanie Beck @SRESclutions - 18h

i

3 Strategies for Using Hashtags for Your
Practice dld.bz/dvMRG via @SRBSolutions




Be careful using auto-responders

necn  ACA @ACAtoday
Sheoprsese  Oh we think you are just great for following us. Thanlk you!
kT i b

= Ross Sheingold @ RossSheingold Sm
" It's funny that @AmericanAir is responding to every tweet coming

) their way. Especially when this happens: yfrog.com/od71yxp

i%] Retweeted by lan Schafer

Hide photo <~ Reply 13 Retweet ¥ Favorite e More

LY AmericanAir
- murphmarkd Thanks for your support! We look forward to a
L 9 bright future as the #newAmerican. bit.ly/ARRIVING

S murphmarkd
P SW Congrats to ““americanair and “usairways on creating the
largest (=== airline in the world.

2% YFrog Flag this media

- : wRAEE? 20
RETWEETS FAVORITES - : L e X

9:03 AM- 14 Feb 13 - Detalls




4th Strategy - Share from credible
pages that your IDEAL patients like

» Use the Graph search on Facebook
»Join or Start a groups on LinkedIN

> Follow them on Twitter & their Boards on
Pinterest

> List the favorites on your YouTube Channel




Locate social influencers

» Find community page (honcompetitive)
» Leaders with high engagement and credibility
» Like as your page not as personal profile
4
4

Post as your page
Share from their page on yours

» Peers, colleagues, national organizations, and
publications




You
deserve

PROTECTION REPRESENTATION EDUCATION SUPPORT

ABMPmassage

Home Videos Playliss Discusséon About

Uploads Date added (newest - oldest) ~ n

Support the Massage Jenny Recommends Accidents Happen In 2 World Viithout ABMP BizFit Live 2012
Therapy Foundation at the Customized Brochures 80 views 3 months ago Bodywork Successful Practice Wor
237 vieas 1 moath 3go 01 visws 3 months 350 2.273 views

71 views % months 390

Read the July/August 2013 ABMP's Client Forms Run, Les, Run! Fundraiser
issue of Massage & Bod...

ABMP: More than Just
7T views 3 months ago for the Massage Thorapy Insurance
142 vews 9 months ago 211 viess | yearago

V/hat to Expect from a
blazsage Session

ind & Therapist st
Maszsagethorapy.com

94 views 1 yearago 457 vews 1 yearago

R55age. A Perfect Gift ABMP Works for You ABMP instructor Resource 5 ways to help your
2 views 1 yearago 123 viows 1 year ago Program massage practice right
1.2%0 views 1

 ysar 3go

82 vigws
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The 181 Market’s
3rd Annual Fall Flea Market
benefiti $ue 0 EASTERN SHORE ART CENTER

ART CHANGING LIVES
September 20th, 21st & 22nd, 2013
Friday & Saturday * 9:00 am - 4:00 pm
Sunday * 9:00 am - 2:00 pm
50+ Indoor Vendor Shops, Yard Sale Tents, Arts & Crafts,

Plant Sale, Fresh Produce, Live Musical Performances,
Small Business Booths, Face Painting, Food & Fun for the entire family!

10 x 20 participant space is $75 (for 3-days) call 251-591-7340

Located in Highway 181 Mini Storage « wwav.181mini.com
16925 State Highway 181 » Fairhope, AL 36532

Here is an
example of using a
community event
to share as
content



We all know the
Massagenerd!
He has plenty of
educational and
informational
videos you share
as content to
help educate
your clients.

Filters ~

Did you mean: massagenerd

About 107,01

Massagehlerd

by MassageNerd - Active 1 day ago - 4,858 videos
Subsoribe to my Network here: http://www.youtube.com/stylehaul 168+ Million
Views 120+ Playlists 4. 800+ Videos

CHANNEL Subs

200+ Table Stretching Techniques (57 Minutes)

by MassageNerd - 4 years ago - 255,722 views

This is one of the first videos | made............ enjoy :) Here is a link to buy the
newer version of this video: hitp:/tinyurl.com/mubft8

"High Definition" Back Massage

by MassageNerd - S years ago - 544,814 views
http://www.MassageNerd.com http://www.MassageNerdShow.com
http://www.YouTube.com/massagenerd ...

Neck Massage Techniques (Deep Tissue & Relaxing)

by MassageNerd - 2 years ago - 72,280 views
http://www.massagenerd.com http://www.massageproce.com | am the former
owner of my own massage school, and | have slso ..

100+ Rattan / Bamboo Massage Techniques (73 Minutes)
by MassageNerd - 2 years ago - 48,408 views
http://www.massagenerd.com http://bamboo-fusion.com.

100+ Chair Massage Techniques (59 Minutes)

by Massagelerd - 4 years ago - 170,290 views

MASSAGENERD: http:/MassageNerd.com FACEBOOK: http://FaceBook.com
/massagenerd TWITTER

Back Massage Techniques (54 Minutes)
by Massagelerd - 2 years ago - 147,457 views
http://iwww.MassageNerd.com Learn some cool back massage technigues



Fans of “Your Business Page Name”

» Which of your fans have the most influence?
- Who has the most mutual friends
- Where do they work
» Pay attention to how many other pages
besides yours they have liked
- Good indication of how much time is spent on there




Favorite Interests of fans of “Your
Business Page Name”

» Look for the interests that the majority of
your fans have liked

» Look for the interests that you also like




Favorite pages of fans of “Your
Business page name”

» Provides a list of pages where your fans are
“*hanging” out
» Find local community as well as national

pages
» Builds credibility, builds trust, creates a
common bond




Use Graph Search

imaresas load oy paopie wino like SRE Soltlons:

=== Gt
Type: Interests liked by . e et Bttt

people who like “Your P o s ot o o
Page” é




(- B https://www.facebook.com/search/167651493282537 /likers/pages-liked/interest/pages/intersectTref=content. 7 & | | Q, Search

w B

'i pages| liked by people who like SRB Solutions

Home 20

; pages liked by people who like srb solutions
i

) ) . ify Like
pages liked by people who live near srb solutions
(=) N pages liked by people who work near srb solutions
JITT, 17 IR LI
_ Gloria Coppola TEI'I'juI Russell and 124 other friends like this
The Finishing Touches Coterie on style.ly il Like
Interest

People who like SRB Solutions like this
20,171 like this




Share from the experts

P

&

fessionals (ABMP)

od

Did you know?

Massage therapy
has been shown to:

- Alleviate low-back pain

Learn more at http://abmp us/MassageBanefits
Marina Garza

£ 7 people bke this

D 12 shares
- Lessen depression and anxiety

- Relieve migraine pain

- Ease the aches and stiffness of arthritis

- Increase pulmonary function and peak air flow in
children with asthma

- Improve weight gain in preterm infants

| Learmn more at http://abmp.us/MassageBenefit:

T Associated Bodywork & Massage
:M Pro

With




Share from the experts

Dynamic Chiropractic shared a link.
C August 14 &

http://Awww dynamicchiropractic_com/mpacms/de/article php?id=57107 Things
to consider when treating fibromyalgia patients. .

Fibromyalgia: Put the Pain in Its Place

3 Furthermaore, the MNational Pain Foundation's large-scale 2014
survey of 1,339 fibromyalgia patients revealed that more than 60

percent of patients reported no improvements at all with these
FDA-approved...

Like - Comment - Share [ 4 Shares

£1 2 people like this.




Position yourself as an expert




Set weekly achievable goal

» Choose 5 to watch, like, follow and share
from each week on your page

» Choose 3 local and 2 national

» Select pages that relate to your page without
competing

» Build a mutual support channel with the
owner of that page

» 98% of the fans on these pages will be NEW
potential fans for you




5th Strategy - Use keywords in your
content

» Content is ranking in some of the largest
search engines

» Consumers are using Social platforms as
search engines to find information




What are Keywords

» are what consumers who are most likely to
purchase your product entering into the
search engines when they are searching for
solutions to problems that your product
solves

» A business owner always wants to use
keywords that are converting keywords for
their ideal target market whether or not they
use paid traffic or use them organically (non-
paid traffic).




Why you use keywords

» Social Media pages are ranking in some of the largest
search engines

» Consumers are using Social platforms as search
engines to find information




Results when searching
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You Tube, Facebook & Linked In

Massage Cupping “
Search I i+ 50 personan resums. 2 210

Evenything Ad retzted T Massage Cupping Wy Bls ad® Adds - Wy e 3dsT
: - £ Pos Professlonal Hestn
mages Cupping Thers Cupping T herapy. o ' Care Massaps Pull 0w
WP GUppngTerayarg . 4 _
Mags Massage, Cupping, Sports. Faclal Natlonal Workshops, Egulpment & RED “ 3755~ Tmar
Videas
E{}d Contouring | Massage Cupping - Bodywork Thera
News T WK TEEESRCU P ping oo/ ¢ Delie Cupping S
wcuppqumd'mﬂclrem ks 2 modem rendfilon of e anckent art of cupoing fl m Msskaps Sore Wusties
Shopoing heragy and body conouring, contact s for more Infbrmation ty Chimese .
L - - HE O - 25y
yiore + Exquipment and Products - Massage Cupping - Contal Massage Cupping rest Dmte o e &
. Eieaniy Rems!
The Art of Massage Cupping Thers| L
3an Disgo, CA e WK MEEEAPEMag COM SR Traztmet cupping ono S pour & hase >
Crange zation LLeam =hout Massags cupping. 2 modted wersion of e comman practics of cupping
meragy, weed In tradRional Chinese medicine
Show searen ks Shepping results for Massage Cu
‘cups sef of & vacuum cuppling s2t
$115.00 - Amazon.com
™  Comolete Masssps Cupping Ki

$199.99 - Massage Warehouse

Professional eupping 521 (17 cuss) fom hansol ~orand ...
i ik o 4 eviews - 327 99 - Amazon com

Videos for Massage Cupping - Repor videos ¢

L 4
-
Massspe Cupping  Maseaps Cupping
Technlgues win Technlgues win
youiuba com youRuba com
\0\!6 ")JQ S, 20M Q21 20m

Cupping Therspy / Massage Cupping

ey WP GUPDINGTETaD) rgiiages/about mml

Massage Cupping Is fe combinetion of MIssage Mosments and negaive pressure Win
e use of a suction device on e skin. A cup Is posiloned i e anea

ACE Massage Cupping | Facebook
gy i T202000K COMACEMassagaCupping
To connect Wit ACE Massage Cupping. sign up fr Faceook oday

Cupping = a modifled verslon of e common praciice of cupoling Serapy!

& Ace Massage Cupping - ABMP .¢: 1 |
- D7 COMMEEEa08MaketIasa/snowad pnpZid=437
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Link&d mﬂ Go to Linkedin Ads »

Add Connections

Home Profile Contacts Groups Jobs Inbox Companies MNews Maore | wrketing Educator Advanced
Marketing Educator ﬂ 49,655 results Sort by: Relevance *  View: Basic ™ 4 Save Search
b More Stephanie Beck Saved Searches »

Marketing Consultant, Educator and Advocate for Small m Reference Search »

Business Owners
Greater San Diego Area - Health, Wellness and Fitness
Similar - & 464 Premium Search

All Companies
lululemon athletica (202}

O
[F1 university of Phoenix (121} Find the right people in
O
O
O

W¥'C Department of... {73} m Carolyn Wilcox half the time

Spa Consultant at Pure Urban Spa i -

State College, Pennsylvania Area - Health, Wellness and m 4 "‘\\

Fitness A )

* 33 shared connections - Similar 1 ﬁ Q( i
Premium Searcil_Too

Saranagati (Sharon Burch) e Premium filters

Energy Medicine Practitioner, Educator and Activist
Little Rock, Arkansas Area - Alternative Medicine m
¥ 255 shared connections - Similar - & 500+

Gerzon Lehrman Group (58)
Devry University (53)
Show more...

Enter company name 1,
» Automatic search slerts
* Full profile access

All Linkedin Members

Upgrade
D 1st Connections (14) Garin K. ]
[C 2nd Connections (587) Founder & CEQ at FBPower.com e L
- Ontario, Canada - Marketing and Adverising

G Memb (692}
] Group Members (832) Similar Female-Owned
[ 3rd + Everyone Else (48528; Businesses

Dr. Jay Z+
All Locations = Founder & CEO at Academy of Wellness Doctors & m -
] American Council on Excellence
United States (28758) Greater Mashville Area - Health, Wellness and Fitness

Greater New York City. (3881) » 9 shared connections - Similar

Update Your Business

Canada {2899) - Linda Roisum Profile to Access

San Francisco Bay Area (2624) | help small businesses achieve their business goals g Completely Free
Advertising!

1O000R

thronah wehsite creatinn marketinn and sorial media

e




What makes a good Keyword

» Make it specific to a “buyer”
» Avoid general terms or broad subjects

» Natural Organic Ingredients, natural body
wonder, made with organic ingredients, all
natural products

» Massage Therapy, Deep Tissue,chiropractic
care

» Chronic back pain, low back pain




Example

» Flat Screen TV

» Differences between brands
» Samsung 62”7 LED Flat Screen TV
» Reviews of Samsung 62" LED Flat Screen TV




Basic Keyword

» Massage Therapist (City name or geo-
targeted location)

» Chiropractor (City name or geo-targeted
location)

» Massage Therapy Education (City name or
geo-targeted location)

» The Best Massage Therapist El Cajon




6th Strategy - Use insights tools

» Review your insights weekly

A e,
i“‘ﬁ | Alliance for Massage Thera... Timeline « | + Liked

m Likes Reach Talking About This

All dates and times are in Pacific Tima iExp-urtDa'laHvt!v |

Total Likes™ Friends of Fans™ People Talking About This? Weelkhy Total Reach™

111501 6000 431,236 422200 66 ¢ 150065 2,074 425475

| Posts? (] People Talking About This” [IM] Weekhy Total Reach?




Find out what posts work best

:Lz | Alliance for Massage Th... Timeline - | [+ Liked |
[Dater =] Poste | Reach 7 Engaged Users 7 | Talking About This 7 | Virality 7 |
ALt BE Wery eocited to fave Benny Vaug. 190 3 2 1.43%
1712 ] AFMTE Attentess mre ALL “ADov.. 183 18 7 37
53y12 &1 Aanc= For Masszege Thersgy 51, 157 1 - -
531712 &]] Sictons wil b= festuring their pe.., 143 1 - -
3312 I[] WE five =0 many prizes for att=.. 187 11 4 219%
530012 1 5o giad that F A Deviz im an A=, 197 7 3 1528
5r26/12 I[& W will b= introducing Tome GRE., 359 D 24 S87%
sr2312 ] Some of o memters hove o 283 14 1 i
32 I[M] Can you Eam CE=s wiil= ot the &... 200 24 5 258,
22 £ Mazzage Therapy Foundslion iz 2. 257 3 1 0.3%%
52112 B I'm Extening to Benny Vaughn an.. 262 7 2 75%
52112 revalmizorg! Mazsage .. 214 g 2 15
Sr19r12 B wnat i one word you wodld ume . 423 14 H 142%
5/13/12 I[8) & tmsty tomst for =l Conferencs .. 224 15 4 179%
5712 I[§) Crver $150 worth of Products int.. 307 15 4 13%

172 [ sl Photos 17 2 2 1.12%




7th Strategy - Use various types of

Never stop leaming, because life never stops teaching

’
RISE= (| Tube

Youlube has 490 maton

) Stephanie Beck @sRESolutions - 12m
Want more Social Trigger Points Success? Never StOP
Register for the FREE Presentation and get
5 Steps to Grow your practice on...bitly.com
/1lob

Jjust the facts

Because life
never stop

2, SRB Solutions
Posted by Stephanie Beck August 2

. . - - 2005 YouTube launched!
Would you agree with this statement? "Before the days of social media, our

average attention span used to be 20 minutes. Now with social media, it's WwWW.SRBSolutions.net 2006 rovne bty ongal G
around 9 seconds. People can now form an opinion of you instantly on social D0 e rasiios
media" — at SRB Solutions Like - Comment - Share [ 26 Shares

InVideo ads launched
2008  oucerorngans
lounches channel

Like - Comment - Share

Stephanie Beck Delete
Get the secrets to a thriving Chiropractic Practice

The Secret to a Thriving Chiropractic Practice

youtube.com -+ Stephanie Beck, Educator and Advocate
for the online marketing success of chiropractors, massage
therapists acupuncturist and spa owners uncovers the 3
secrets every chiropractor should know to have a thriving
practice. If you...




Sharable quotes work!

7 SRB Solutions
& Posted by Stephanie Beck * March 18
Can anyone else appreciate this besides me?

How are you breaking out of your comfort zone this week?

Great

ACHIEVvEMENtTS

YOU CAN’T BUILD A REPUTATION
ON WHAT YOU’RE GOING TO DO

- Henry Ford

NeVEeIAGCOINC

IoOMICoOMIort
ZONCSy

SRB Solutions

rategic Result Based Solutions
www.SRBSolutions.net

Like * Comment - Share Bs




Use direct links to articles

4 W SRB Solutions shared a link.
; Posted by Stephanie Beck * March &

Sharing an extra little cup of Awesomeness with you! Cause you
are awesome and I am awesome. Have an awesome day!
http://youtu.be/ehnlOcd-rew

THE AWESOME ANTHEM VIDEO (FULL i:)‘ SRB Solutions shared a link.
VERSION) by Sekou Andrews Posted by Stephanie Beck * February 20
; www.youtube.com

> ‘ Are you using Press Releases to build your practice? If not, why

J | This is THE AWESOME ANTHEM (full )
ﬂw{t‘oﬁff- version) — a hilarious, inspirational not:
spoken word video by Sekou Andrews,... http://www.dcpracticeinsights.com/mpacms/dc/pi

[farticle.php?id=56820

How and Why Press Releases Can
Help Build Your Practice
waww.dcpracticeinsights.com

Author: Stephanie Beck. Title: How and
Why Press Releases Can Help Build Your
Practice. Summary: I'm going to share...




Social Media Explained

Roursquare @) sucogam Pinterest

I’'m at the donut shop — again! Here is a vintage picture of a donut My donut recipe

| like donuts Hey! | am eating a donut Listening to ‘Donuts’

(11 Tube) =4 Hotmail Google+

This is how you eat a donut Click for the secret to stop I’'m a Google employee
overeating donuts and | like Donuts

Linked [} £-y

Funny donut eating videos | want to work at a donut shop Saw the donut? It’s gone

'Mﬂmﬂ& gm "I) WiKIPEDIA

The sounds of eating a Donut Call me from the donut shop Who invented the donut?

flickr Quora ety

My donut photo collection Is it Donut or Doughnut? Join us for Donut Tuesdays!




How Content Varies

» Facebook - Informational & Promotional
content - Visual communication and
storytelling

» Twitter - Express brand personality - real
time communication

» Linkedln - share expertise and gain
knowledge - leverage your strengths by
answering questions




How Content Varies

» Pinterest - share products or highlight
services - you become a resource

» Google+ - Increase SEO organically, direct
engagement with audiences

» YouTube - put a face to your brand, increase
SEO efforts, easily sharable




Secret hints for social content

» No more than 120 characters on Twitter
» Unlimited on Facebook be strategic

» LinkedIn 500 characters

» Pinterest use rich pins

» YouTube add custom thumbnails




Quick Posting Tips:

» Avoid posting during daily routine times
otherwise your reach will be limited (e.g. 9am
school drop off, evening meal at 6pm).

» Most interaction happens at the top of the
hour

» Use services that can automate your social
media posts

» The more social activity your post gets, the
more viral it can go




Frequently asked questions:

> How often do | need to post an update?
»What to do about negative comments?
»Can | use the same content multiple times?

»>Won’t people get tired of me sharing ALL the
time?




Questions?

Twitter: @SRB Solutions

Facebook:
www.facebook.com/SRBSolutions

www.SRBSolutions.net

888-476-9773
SRB Solutions

@@
/\,

An Educator and Advocate
for the online marketing

success of your practices

o
W\ ‘.A-.J“ NS .~r:¢
ket % |



http://www.facebook.com/SRBSolutions
http://www.srbsolutions.net/

